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It has been five years since the New York Insurance Department (“New York Department™)
issued Circular Letter No. 5 (2001)(the “Circular Letter”) setting forth New York’s approach to
the regulation of internet advertisements and referrals by non-licensees in the insurance industry.
An even longer period of time has elapsed since the National Association of Insurance
Commissioners (“NAIC”) promulgated changes to the NAIC Producer Licensing Model Act (the
“Model Act”) eliminating obstacles to internet advertisements and referrals by non-licensees.

Despite this passage of time, many practitioners without a background in insurance regulation
still labor under the impression that any non-licensee whose website contains an advertisement
for, or provides a referral to a licensed insurance company, insurance agent or broker
(collectively, “insurance producers”) must itself be licensed as an insurance producer.

Since the insurance industry’s ability to fully realize the promise of the internet and achieve
lower expense costs on a greater scale is hampered by the reluctance of attorneys representing
non-licensees to allow their clients’ nationally viewable websites to serve as portals to the
websites of licensed insurance companies and insurance producers, re-visiting the basic rules
governing the regulation of internet advertisements and referrals by non-licensees is warranted.

New York Approach

Although New York did not enact the Model Act, the New York Legislature took steps in 2000
to modernize the rules governing referrals to licensed insurance agents and brokers by amending
Sections 2114, 2115 and 2116 of the New York Insurance Law.' Under these amendments,
referrals by non-licensees to licensed entities became permissible provided the non-licensee does
not discuss specific insurance policy terms and conditions and is not compensated for referrals
based upon an insured’s actual purchase of insurance. Prior to this change in the law, the ability
of non-licensees to serve as viable sources of compensable referrals was subject to fact specific
case by case examination by the New York Department for compliance with rules prohibiting
non-licensees from engaging in the transaction of insurance or soliciting insurance.

Following this important change in the New York Insurance Law, the New York Department
issued the Circular Letter to familiarize the insurance industry with these statutory changes and
provide further encouragement for the utilization of the internet in the marketing of insurance. In
support of these goals, the Circular Letter provided clear guidance as to what internet
advertisements and referrals by non-licensees would be acceptable on a going forward basis in
New York.

Based on the New York Department’s conclusion that the maintenance of a passive website with
information concerning specific insurance products or services does not constitute solicitation
under the New York Insurance Law, the Circular Letter advised the insurance industry that non-
licensees would be permitted to include simple advertisements for insurance products and
services on their websites and be compensated for such advertisements without becoming subject
to the stricter rules governing referrals. Included within the permissible category of simple
advertisements set forth in the Circular Letter were banners, frames, embedded links and
hypertext links directing a website viewer to the website of a licensed insurance company or
insurance producer.

Under the Circular Letter, non-licensees allowing their websites to serve as portals to the
websites of licensed entities may have their compensation calculated in any mutually acceptable
commercially reasonable manner, including flat fees or fees based upon the amount of business



generated from the advertisement. The websites of the licensed entities accessed through the
non-licensee’s portal website are subject to all relevant statutory and regulatory guidelines
applicable to advertisements appearing in other mediums. If a particular insurance product or
service is not available in New York, the licensed entity’s website must clearly state that fact by
including appropriate disclosures and disclaimers.

If the non-licensee’s portal website will recommend, endorse or promote a licensed entity to
New York residents or recommend, endorse or promote the insurance product being sold by the
licensed entity to New York residents, the New York Department will consider the non-licensee
to be prov1d1ng a referral provided the non-licensee does not discuss specific policy terms and
conditions.” Due to the prohibition in Sections 2114, 2115 and 2116 of the New York Insurance
Law, a non-licensee also may not be compensated for a referral based upon an insured’s actual
purchase of insurance. Other than that limitation, the compensation to be received by a non-
licensee for providing a referral is unlimited.

To comply with New York’s restrictions in those circumstances in which a marketing
arrangement with a non-licensee cannot be modified to satisfy the requirements pertaining to
advertisements, practitioners would be well advised to closely review any agreement between a
non-licensee and a licensed entity to ensure that the compensation received by the non-licensee is
not contingent upon the actual purchase of insurance by an insured.

In the absence of such revisions, a non-licensee may run the risk of being deemed to be acting
without a license by the New York Department. In such event, a licensed entity whose website
has been accessed through a referral contained in a non-licensee’s portal website may also be
deemed to be paying commissions to a non-licensee by the New York Insurance Law. Payment
of commissions to unlicensed entities is prohibited under the New York Insurance Law.*

Because of longstanding prohibitions against excess lines insurers and unauthorized insurers
doing business in New York and because excess lines brokers are not permitted to advertise,
excess lines insurers, unauthorized insurers and excess lines brokers are prohibited from selling
insurance over the internet for New York based transactions.

Model Act

As a result of the surveys conducted in conjunction with the preparation of the Electronic
Commerce and Regulation and Marketing Insurance Over the Internet White-Papers which were,
respectively, published in 2000 and 1998, the NAIC identified a widespread lack of consistency
among state insurance regulatory authormes concerning the activities deemed to require
licensing as an insurance producer.

To facilitate electronic commerce in the insurance industry, the NAIC undertook to provide a
greater uniformity among the states by making changes to the Model Act confirming that non-
licensees which do not sell, solicit or negotiate insurance are permitted to advertise insurance
products or services and provide referrals on behalf of licensed entities, and receive
compensation for such services. These important changes to the Model Act were set forth in the
following two provisions:

A person whose activities in this state are limited to advertising without the intent to
solicit insurance in this state through communications in printed publications or other
forms of electronic mass media whose distribution is not limited to residents of the state,
provided that the person does not sell, solicit or negotiate insurance that would insure
risks residing, located or to be performed in this state;

NAIC Producer Licensing Model Act, § 4(b)(5)
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An insurer or insurance producer may pay or assign commissions, service fees,
brokerages or other valuable consideration to an insurance agency or to persons who do
not sell, solicit or negotiate insurance in this state, unless the payment would violate
[insert appropriate reference to state law, i.e. citation to anti-rebating statute, if
applicable] .

NAIC Producer Licensing Model Act, § 13(D)

Although a small handful of states (California, Florida, New Mexico, Texas and Washington)
have not yet incorporated Section 4(b)(5) of the Model Act into their regulatory schemes, the
overwhelming vast majority of states have adopted this provision during the past several years.’
As a result, the approach to internet advertising by non-licensees first espoused by New York in
the Circular Letter is now established law throughout the U.S. By adopting this provision,
legislatures in conjunction with the insurance regulatory authorities which they supervise settled
the issue once and for all in their respective jurisdictions that internet advertisements on non-
licensee websites which serve as portals to licensed entities’ websites do not require the non-
licensee to obtain a license as an insurance producer

A similarly large number of states have either adopted Section 13(D) of the Model Act® or have
enacted laws authorizing the payment to non- hcensees of referral fees that are not dependent on
the actual purchase of insurance by insureds.” Of the seven states which have enacted laws
authorizing referral fees not dependent on the actual purchase of insurance, four of these states
(Ohio, Pennsylvania, South Dakota and Virginia) have chosen not to adopt New York’s
approach allowing for unlimited compensation, but instead have chosen to limit the payment of
referral fees to one time fixed dollar amounts. The remaining states have either been silent on
the issue qr have elected not to address which types of referral fees may be permissible under
their laws."

Although the exact analytical distinctions made by the New York Department between
advertisements and referrals are not specifically set out in Sections 4(b)(5) and 13(D) of the
Model Act, it is likely that the states which have adopted these provisions would, except where
indicated, be inclined to follow the New York approach. This is because the two key elements in
the New York Department’s analysis which convert a referral into a solicitation (i.e., (i)
discussing specific insurance policy terms and conditions; and, (ii) conditioning payment on an
insured’s actual purchase of insurance) are inherent in the definitions of * ‘sell,” “solicit,” and

“negotiate” employed in the Model Act.” Absent these two key elements, it is likely that state
insurance regulatory authorities may be inclined to agree that a non-licensee is not engaged in
selling, soliciting or negotiating insurance in their state by recommending, endorsing or
promoting a licensed entity to residents or recommending, endorsing or promoting the insurance
product being sold.



! See, N.Y. Ins. Law, §§ 2114(a)(4), 2115(a)(1), and 2116().
: See, e.g., New York Insurance Department OGC Opinion, No. 03-02-15 (“An insurance licensee’s
hypertext link that is posted on a non-licensee’s website is considered an advertisement where the wording of the
link, and that which frames it, does not include recommendations, endorsements or promotions from the non-
licensee concerning the insurance products sold by the licensee. Examples of the type of link that the Department
would consider to be an advertisement is one that just contains the name of the insurance company, or states
“insurance” or “Interested in Insurance?” If the link is an advertisement, compensation to the non-licensee can be
based on per lead or per sale of an insurance policy.”).

} See, e.g., New York Insurance Department OGC Opinion, No. 03-02-15 (“Where the wording of the link,
or that which frames it, recommends, endorses or promotes a New York State licensed insurance agent or broker,
but does not discuss specific insurance policy terms and conditions, and the website owner is not compensated for
posting the link based on a user’s purchase of insurance, such act is considered a referral as provided in N.Y. Ins.
Law 2114, 2115 and 2115 (McKinney Supp. 2000). There is no monetary limitation stated in the Insurance Law or
regulations promulgated thereunder regarding the amount of the referral fee.”).

4 See, e.g., New York Insurance Law, § 2116 (“No insurer authorized to do business in this state, and
no...representative thereof, shall pay any money...to any person, firm, association or corporation for or because of
his or its acting in this state as an insurance broker, unless such person, firm, association or corporation is authorized
to do so by virtue of a license...”).

3 See, Ala. Code, §27-7-4.2(b)(5); Alaska Stat., § 21.27.010(j)(5); Ariz. Rev. Stat., § 20-283(B)(5); Ark.
Code Ann., § 23-64-504(b)(5); Colo. Rev. Stat., § 10-2-105(2)(h); Conn. Gen. Stat., § 38a-702¢c(b)(5); Del. Code
Ann., § 1704(b)(5); D.C. Code, § 31-1131.04(b)(5); Ga. Code Ann., § 33-23-4(h)(2)(E); Haw. Rev. Stat., § 431:9A-
104(b)(5); Idaho Code Ann., § 41-1005(2)(e); I1l. Comp. Stat., 215 § 5/500-20(b)(5); Ind. Code, § 27-1-15.6-4(c)(5);
Iowa Code, § 522B.3(2)(e); Kan. Stat. Ann., § 40-4904(b)(5); Ky. Rev. Stat. Ann., § 304.9-090(2)(e); La. Rev. Stat.
Ann., § 22:1134(B)(5); Me. Rev. Stat. Ann., § 1420-C(2)(E); Md. Code Ann. (Ins.), § 10-103(b)(6); Mass. Gen.
Laws ch. 175, § 162J(b)(5); Mich. Comp. Laws, § 500.1202(2)(e); Minn. Stat., § 60K.34 (2)(6); Miss. Code Ann., §
83-17-57(2)(e); Mo. Rev. Stat., § 375.014(3)(5); Mont. Code Ann., § 33-17-103(8); Neb. Rev. Stat., § 44-
4051(2)(e); Nev. Rev. Stat., § 683A.211(5); N.H. Rev. Stat. Ann., § 402-J:4(I)(e); N.J. Stat. Ann., § 17:22A-
30(b)(5); N.C. Gen. Stat., § 58-33-26(n)(5); N.D. Cent. Code, § 26.1-26-09(2)(e); Ohio Rev. Code Ann., §
3905.03(A)(6); Okla. Stat., § 36-1435.5(B)(5); Or. Rev. Stat., § 744.056 (2)(e); 40 P.S. § 310.3(b)(6); R.I. Gen.
Laws, § 27-2.4-5 (b)(6); S.C. Code Ann., § 38-43-20(D)(5); S.D. Codified Laws, § 58-30-144(5); Tenn. Code Ann.,
§ 56-6-104(b)(5); Utah Code Ann., § 31A-23a-201(1)(f); Vt. Stat. Ann., § 4813d(b)(5); Va. Code Ann., § 38.2-
1821.1.(B)(5); W. Va. Code, § 33-12-4(b)(5); Wis. Admin. Code, § 6.595(2)(f); and, Wyo. Stat. Ann., § 26-9-
204(b)(v).

6 See, Ala. Code, § 27-7-35.1(d); Alaska Stat., § 21.27.370(d); Ariz. Rev. Stat., § 20-298(D); Ark. Code
Ann., § 23-64-513(d); Colo. Rev. Stat., § 10-2-702(2); Conn. Gen. Stat., § 38a-7021(d); Del. Code Ann., § 1714(d);
D.C. Code, § 31-1131.13(d); Haw. Rev. Stat., § 431:9A-113(d); Idaho Code Ann., § 41-1017(4); Ill. Comp. Stat.,
215 § 5/500-80(d); Ind. Code, § 27-1-15.6-13(d); Iowa Code, § 522B.12(4); Kan. Stat. Ann., § 40-4910(f); Me. Rev.
Stat. Ann., § 1420-L(4); Md. Code Ann. (Ins.), § 10-130(c); Mich. Comp. Laws, § 500.1240(4); Minn. Stat., §
60K.48 (3)(b); Miss. Code Ann., § 83-17-73.(4); Mo. Rev. Stat., § 375.076(4); Neb. Rev. Stat., § 44-4060(4); Nev.
Rev. Stat., § 683A.361(4); N.H. Rev. Stat. Ann., § 402-J:13(IV); N.J. Stat. Ann., § 17:22A-41(d); N.D. Cent. Code,
§ 26.1-26-04(4); Okla. Stat., § 36-1435.14(D); Or. Rev. Stat., § 744.076 (4); R.I. Gen. Laws, § 27-2.4-15(d); Tenn.
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Code Ann., § 56-6-113(d); Vt. Stat. Ann., § 4796(d); W. Va. Code, § 33-12-23(d); and, Wyo. Stat. Ann., § 26-9-
212(d).
! See, Ky. Rev. Stat. Ann., § 304.9-425(5); Ohio Rev. Code Ann., §3905.18(D); 40 P.S. § 310.72(b)(2); S.D.
Codified Laws, § 58-30-174; Utah Code Ann., § 31A-23a-504(4); Va. Code Ann., § 38.2-1821.1.(B)(8); and, Wash.
Rev. Code, §48.17.490(1).

§ See, e.g., La. Rev. Stat. Ann., §§ 22:1143 and 22:1148; Mass. Gen. Laws ch. 175, § 177; Mont. Code Ann.,
§ 33-17-1103; N.M. Stat., § 59A-12-24; N.C. Gen. Stat., § 58-33-82(e); S.C. Code Ann., §38-43-200; Tex. Ins.
Code, §§ 4001.051(d) and 4005.053; W. Va. Code, § 33-12-23(d); and, Wis. Stat., § 628.61.

? See, NAIC Producer Licensing Model Act, § 2(K, M, N)(“K. ‘Negotiate’ means the act of conferring
directly with or offering advice directly to a purchaser or prospective purchaser of a particular contract of insurance
concerning any of the substantive benefits, terms or conditions of the contract, provided that the person engaged in
that act either sells insurance or obtains insurance from insurers for purchasers...M. ‘Sell’ means to exchange a
contract of insurance by any means, for money or its equivalent, on behalf of an insurance company. N. ‘Solicit’
means attempting to sell insurance or asking or urging a person to apply for a particular kind of insurance from a
particular company.”).




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


